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Powerful Women Consumers:

“Today’s women  identified themselves as the primary Inher 10-plus yearsasa marketing exceutive,
are now more shoppers for their houscholds . Women she developed business strategics and
connected, cducated, - influcnced $90 billion of consumer electronic - marketing plans for multiple multi-million
and informed purchasesin 2007 . Women buy more than dollar businesses and was responsible for the
consumers. Just how powerful is this half of the new cars in the U.S., and branding of numerous product lincs as well
“sheconomy? Our speaker, Kimberly - influence up to 80% of all car purchases . as the Fisher-Price brand. DeSimone is a
DeSimone, St. Bonaventure Uiversity,will - Women account for 58% of all total online _passionate advocate for advancing women
discuss the broad reach of women consumers, - spending . 22% shop online at least once a  in the workforce. Her doctoral work in the
who account for $7 rillion in consumerand _day Sources: She-Economy, Ms Smith field of Organizational Psychology focuses
business spendingin the US. The sheconomy - Marketing, StartUpNation, Clickz, Inc.com, - on retaining women at the highest evels in
by the numbers: . Women account for 85% Girl Power Marketing, Catalyst, Forbes  organizations.

of all consumer purchascs;cverything from _ Kimberly DeSimone is an cxperienced  Her blog PowerMom focuses on
autos to health care . Women make 80% of Fortune 500 marketer and professor of empowering women to be the catalyst for
healtheare decisions and 68 percent of new  Integrated Marketing Communications & ~change. (wwwworkingmother.com/blogs/
car purchase decisions . 75% of women ~ Digital Media at St. Bonaventure University. - powermom)





